
AGENCY SPOTLIGHT

City of Chandler
Chandler, Arizona
MUNICIPALITY: City of Chandler, Arizona. 
(The city will celebrate its centennial May 17.)

POPULATION: 238,604

YEAR AGENCY FOUNDED:1965

ANNUAL BUDGET: Community Services Department 
(Parks, Recreation, Aquatics, Libraries, Museums and 
Center for the Arts) 2011-12 fi scal year budget 
is $30.7 million.

AGENCY HEAD: Mark Eynatten, Community Services 
Department Director

FACILITIES: Chandler has 61 parks, including 45 
neighborhood parks, with one every square mile.

  ■ Tumbleweed Recreation Center: A 62,000-square-foot, 
multigenerational facility featuring a fi tness center, 
gym, computer lab, and classrooms.

  ■ Environmental Education Center: Offers nature-based 
activities, classes, urban fi shing lake, trails, water recharge 
basins. and more than 100 species of birds and wildlife.

  ■ Paseo Vista Recreation Area: 64-acre special-use park 
with archery, disc golf, dog park, and trails that was 
built atop a former landfi ll.

  ■ Six Aquatic Centers: Public swimming facilities include 
lazy river, water vortex, and water slides. 

  ■ Chandler Bike Park: First bike-only public facility in the 
Phoenix Metropolitan Area.

  ■ Snedigar Sportsplex: Facility features skate park, 
baseball fi elds, cricket pitch, and dog park.

PROGRAMS: Chandler’s Community Services Department 
offers programs and special events for all ages, including 
health and wellness initiatives and partnerships with 
nonprofi t agencies to combat childhood obesity. 

  ■ Chandler Day of Play: Last year’s fi fth annual free wellness 
event drew more than 5,000 people at Tumbleweed Park.

  ■ Earth Day Expo: Annual nature-based activities event 
at Environmental Education Center.

Tumbleweed Recreation Center

Chandler’s second annual Chuckwagon Cook-Off  at 
Tumbleweed Park 
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  ■ Chandler Chuckwagon Cook-Off: Fall event celebrates agri-
cultural heritage and Old West cooking style from the 1880s.

  ■ Woofstock: Fall event that provides pet-friendly activities 
and entertainment for families.

MISSION AND VISION: 
  ■ Our Slogan: “Come Out & Play Chandler!”
  ■ Our Mission: To contribute to the community’s quality of life 

by providing safe and welcoming parks and facilities; 
relevant recreational, cultural, and lifelong learning 
opportunities; and positive community partnerships.

  ■ Our Vision: Be the best; hire the best.

AWARDS & CITATIONS: 
  ■ 2010 All-America City 
  ■ 2007-2011 Playful City USA
  ■ Five-Time America’s Promise Alliance “100 

Best Communities for Young People” 
  ■ 2008 and 2010 Valley Forward Association 

Environmental Excellence Award for Veterans 
Oasis Park and Paseo Vista Recreation Area

  ■ 1998 Gold Medal Winner 

CHALLENGES & ISSUES: 
The rapid changes in technology require constant 
re-evaluation of how we effectively deliver services to 
meet the demands and expectations of our customers. 

The economic crisis of the last few years has left everyone 
with fewer resources but not lower customer expectations. 
We continue to avoid accepting short-term solutions to 
bridge budget shortfalls because they invariably become 
long-term permanent solutions. Our focus is to not allow the 
economic crisis to negatively impact the high quality-of-life 
standards that draw people to live in Chandler. 

We work very hard to guard against the burnout of staff 
who collectively set high expectations for themselves to 
maintain service standards in the face of reduced resources.

KEYS TO SUCCESS: Teamwork, community support, and 
creative thinking by staff.

FUTURE PLANS: Complete the update of the department’s 
strategic plan and business model revision so that all our 
efforts work in concert to stress fl exibility, creativity, 
customer satisfaction, and staff development.

(Clockwise, from top right): Chandler Bike Park at Espee 
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